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Integrated

packaging service

Willi Eibner
CEO Greiner Packaging International

Greiner Packaging International
can look back at a very successful
year 2004 — a year of innovations
and investments. The Greiner Pack-
aging Group has achieved its goals
with regard to both turnover and
profit. The strategic and subject-
minded development of the markets
in Central and Eastern Europe, inten-
sified concentration on the core
business and the high level of com-
mitment shown by the workforce
have all contributed decisively to our
long-term success.

Independent from technology,
decoration procedures and increased
efficiency, integrated services move
increasingly into the foreground —
from concept to completed product.
At the same time, a multitude of new
products and innovative, creative
system solutions meeting the highest
requirements to quality, design and
functionality were successfully posi-

tioned on the market last year. Pack-
aging should not only protect the
product; it should also offer the cus-
tomer additional utility and illustrate
his individual attitude towards life.

Growth

and enlargement

The year 2004 was characterised by
growth and enlargement — both in
Europe and with Greiner Packaging.
Having acquired M&A Folia in Po-
land, we succeeded in achieving our
target of market leadership in Poland.

As a consequence of the political
events, which this region had already
experienced economically in pre-
vious years — the enlargement of the
EU will only bring European compa-
nies competitiveness and leadership
on the global markets, if Europe can
position itself as a leading economy
and as a knowledge society. Knowl-
edge is the basis for the innovations
of the future. However, nowadays the
question is more about how to in-
crease the value of innovations by
designing new markets and, as a
result, newly defining markets and
products than about how to promote
technological innovations. The har-
monisation of taxes within Europe
and the need for a continuing im-
provement in the infrastructure pres-
ent additional challenges to the com-
monwealth of states.

The raw material situation and
the development of prices caused

substantial problems towards the end
of the business year. The price of
polystyrene — which is the most com-
monly used sort of plastic — rose by
60% as compared to the previous
year. The prices of all other plastics
also significantly increased.

Greiner Packaging delegated both
the operative and strategic manage-
ment to the technology firm Mould &
Matic enabling us to continue con-
centrating on the core business. Our
cooperation with Mould & Matic as
a partner will, of course, continue.

Developments 2005

Based on the strategic orientation
towards innovative packaging and
the encouraging forecasting in the
new EU Member States for 2005, we
expect an ongoing positive develop-
ment. The spending power in these
countries will grow, accompanied by
an increased demand for individual
solutions.

Greiner Packaging International
says thank-you to all employees, cus-
tomers, business partners and owners
for the good cooperation. Success re-
sults from team work.
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greiner packaging international
kremsmiinster, austria
distribution locations production locations

greiner packaging gmbh
kremsmlinster, austria 100%

greiner packaging ag

- - - diepoldsau, switzerland 100%

greiner packaging holding ag
diepoldsau, switzerland 100%

rundpack ag

diepoldsau, switzerland 100%
greiner packaging slusovice s.r.o. greiner packaging s.r.o.
sluovice, czech republic  100% litvinov, czech republic 100%
greiner packaging sp.z o.o. m&a folia sp.z o.0.
teresin, poland 100% grodzisk mazowiecki, poland 100%
greiner packaging kft.
seregélyes, hungary 100%
greiner packaging as greiner vilnius uab
tabasalu, estonia 100% vilnius, lithuania 100%
greiner packaging s.r.l. thrace greiner packaging s.r.l.
sibiu, romania 100% sibiu, romania 50%

capsnap france sas
billere cedex, france 100%

capsnap europe packaging gmbh

kremsmiinster, austria 50% - -
watertek ambalaj san. vetic a.s.
istanbul, turkey 50%
000 greiner aktiv \
vladimir, russia 50% capsnap hellas s.a.
ioannina, hellas 50%
kavotherm verpackungen gmbh
kremsmiinster, austria 60%
mould & matic solutions gmbh mould & matic solutions s.r.o.
micheldorf, austria 50% slusovice, czech republic  100%
as of march 2005




Innovation as a vested tradition

K1 stands for plastic cups and tubs, distinguished by maximum productivity
and profitability. In this segment, Greiner Packaging applies the most modern
technology — for development and production alike. The appearance of a cup
on the shelves is decisive for its success on the market. As a result, Greiner
Packaging is urging particularly on the further development of different kinds

of decoration methods.




economical

In the k1 standard cup segment,
Greiner Packaging builds on know-how
gained from more than 25 years of experi-
ence. Development and production are
continuously being optimised. At Greiner
Packaging, the subject of innovation is at
the forefront. Today, identical thermoform-
ing and sheet extrusion technologies are
being applied at every location, providing
a product supply of consistent quality
throughout Europe. This is an important
prerequisite for developing cross-border
branding. With hundreds of different
cups, Greiner Packaging has one of
the largest assortments in Europe avail-
able.

Cost-efficient production
Greiner Packaging can produce k1 stan-
dard cups in small, medium and large se-
ries at every location. At the production
site in Litvinov (CZ) special requirements
are fulfilled with respect to quantity. The
new site was opened in September 2004.
Utilising new technology and a particular-
ly efficient production structure, the pro-
duction of large quantities can be carried
out within a very short time. This is an-
other reason why Greiner Packaging took
the lead in favourable costs with k1 cups
for the dairy segment. In addition, the site
in Litvinov scores through the highest
hygiene and quality standards.

Trendsetter with decoration

The decoration of cups plays an ever
increasing role. Greiner Packaging is
meeting this challenge. Offset printing
machines are equipped with eight -
instead of six as previously — inking
systems, representing the standard at
Greiner Packaging. They provide the
basis for a visible high quality, allowing
new design features. Another innovation
is the use of laser-gravured clichés. The
application of laser technology in com-
bination with the relevant know-how
enables the creation of top quality print

images.
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Decoration makes the difference

K2 stands for plastics combinations used for cups, tubs and lids. They draw
interest through a large variety of shapes and designs. Not only packaging, but
also functionality and convenience are at the forefront. K2 packaging com-
bines various sorts of plastics. The comprehensive decoration range includes
labelling, sleeving and In-Mould Labelling. The use of the most versatile deco-

ration methods clears the way for products to gain sales benefits on the market.



decorative

As an expert, Greiner Packaging
accompanies customer projects from
the creative process of conceptual design
to marketability. Specifically trained prod-
uct managers bring in the required know-
how and a high degree of experience.
The best solution possible is created in a
team.

High competence
of decoration
The wrapping of a product is responsible

for advertising effectiveness, product dis-
tinction and uniqueness. Thus, the pack-
aging decoration has an increasing influ-
ence on success. Greiner Packaging
Versatile stands for the highest Ieve'l of. deco.rati(?n
competence and is steadily investing in
new technology in this field.

Wide variety of decorations
The product portfolio in the labelling
range has been significantly enlarged.
Today, round, square and customised cup
shapes can be labelled as well as double-
compartment cups, tubs, lids or bottom
spaces. Sleeving — the all-over decoration
produced by the method of thermoform-
ing — is an ideal decorative variant for
high quality products. This technology
allows special prints with metal effects of
gold and silver. It can be applied for duo-
packaging and for quattro-packaging alike.
With In-Mould Labelling, mat, rough, bril-
liant or soft-touch plastic labels are per-
manently adhered to the packaging,
which is ideal for not-round designs.

Communicative lids

Lid solutions are manufactured using dif-
ferent technological processes. With label-
ling and printing, lots of new communica-
tion features are made available. Using
special equipment, product information,
recipes, competitions or collecting cards
can be attached to the lids. The spoon-in-
the-lid (LID) is an example of functional

packaging, conveying a valuable addi-
tional utility for the end consumer.
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Design meets convenience

K3 stands for successful plastic-cardboard combinations used for cups and
tubs. This attractive packaging solution convinces through its design and com-
munication ability. K3 is synonymous with high premium — an ongoing market
trend in this direction. At the same time, individuality, design and convenience
are among the strongest trends in the packaging business. K3 packaging opens

a multitude of new opportunities for each of these trends.



full of ideas

Trends create ideas. Greiner Packaging
suits the action to the word and realises
the ideas — fast and quality-oriented.
K3 packaging solutions meet the highest
demands for modern packaging.

High quality

decoration

The separable cardboard segment can be
printed on its inner and outer surface in
photo quality. Various top quality printing
methods allow for the creation of deman-
ding design elements: Offset print, UV-
painting, aluminium lamination with a
gold and silver print — there are almost no
limits. A new communication area for ad-
vertising messages, product information
or competitions is offered on the inside of
the cardboard segment. The pieces of in-
formation are positioned by printing or la-
belling. See-through windows in the card-
board segment of different shapes, allow a
direct view of the product.

New shapes

and ideas

The product range in the k3 sector is con-
tinuously developed further — the 2004
novelty is the shape of the squaround
cup. New markets are accessed in seg-
ments such as jam, soups and cheeses. In
the latter, the k3 innovative force is dem-
onstrated through an integrated cheese
shaker. K3 packages convince through
their visual elegance and environmental
friendliness at the same time.

International

distribution

Greiner Packaging secures its techno-
logical lead through continuing in-
vestment in new machinery. Today,
k3 cups can be manufactured at various
locations in Europe. This technology as-
sumed an incredible triumphal march.
Almost every year, k3 production starts up
in a new country. Since 2004, this tech-
nology has also proved a major success in

Russia.
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Our trumpcard is variety

Kavo stands for plastic bottles, plastic cans and technical plastic parts offering an endless variety in com-
petence for individual solutions. Injection stretch blow moulding, stretch blow moulding, preform produc-
tion, composite can production, injection moulding and extrusion blow moulding constitute the range of
production procedures applied for the manufacture of kavo products. In this segment we focus our strategy
on market niches towards customers from many different areas such as the automotive industry, toys, phar-

maceutical products, cosmetics, beverages, food, household products and special event packaging.



tasty

In 2004, kavo by greiner packaging has
set up production, development and en-
gineering at Wartberg/Krems (A). Other
production sites for blow-moulded prod-
ucts are in Diepoldsau (CH) and Slusovice
(CZ), where also technical injection and
blow-moulded parts are made for the au-
tomotive and electrical tools industry.
Among the most commonly used materials
are PET, HDPE, and PP. The variety of ma-
terial for technical applications are contin-
uously being enlarged with PC, ABS, PA,
and PES. In the decoration field, kavo uses
techniques such as silk screen printing,
tampon printing, labelling and sleeving.

Strong multifaceted offer

More and more customers are enthusiastic
about the multifaceted range on offer from
kavo. As in other business units, Greiner
Packaging convinces through its compre-
hensive support, which starts with concep-
tion, continues with design, tooling, pro-
duction and includes the purchase of ex-
ternal parts. This is authentic customer ori-
entation, where innovation always takes
the leading role.

Investment and innovation

The two-step blow moulding process for
wide-neck and standard openings was ex-
tended in 2004. In addition, the produc-
tion of injection stretch blow-moulded
products with square openings was started.
The closing force of the injection moulding
machines ranges from 60 to 700 tons. Fu-
ture plans include further technological
progress and the development of addition-
al innovative products.

Endlessly versatile

Kavo experts fulfil the most versatile chal-
lenges by exploiting their know-how in
many different areas. They create attractive
packaging solutions in the food and non-
food area. The wide range starts with stan-
dard solutions, covers event packaging
and special developments and is rounded
off with the assembly of technical parts.

do the innovation




Capsnap Europe packs the future.

In 2004, Capsnap Europe turned
5 years old. Within this short period
of time, a highly elaborate produc-
tion and distribution strategy laid the
foundation to develop the specialist
for 5-gallon bottles into the Euro-
pean market leader. Being the only
provider in Europe, Capsnap pro-
duces both injected and extruded
bottles of manifold variants.

Best of Europe

and USA

Capsnap was founded as a joint
venture between Greiner Packaging
and the US packaging producer
Portola Packaging. The firm is syn-
onymous with all-round compe-
tence in the field of water pack-
aging. It combines the extraordinary
benefits of the founding partner, US
packaging know-how and European
expert knowledge in plastics tech-
nology.

2004 - the year

of expansion

Capsnap produces at seven Europe-
an locations. The year 2004 was
clearly characterised by expansion.
In Greece and Poland locations
were newly opened. Production ca-
pacities were enlarged in Turkey and
in Great Britain as well — here distri-
bution was taken over by Sotralentz.
Choosing the locations was a well
thought-out strategy enabling Cap-
snap to supply all of Europe effi-
ciently with 5-gallon bottles and
caps. In the South East of Europe, in
particular, water is a high priority.
Endeavours to expand in 2004
earned Capsnap an outstanding
closeness to its customers in this
important market.

Innovative force

is the motor

Water coolers are becoming ever
more popular in Europe. Capsnap
will already profit from this good
market situation in the near future.
The motor for continuing develop-
ment and improvement has always

been the innovative force of a com-
pany. The Carry Bottle and the Seal
Plus closure are two up-to-date ex-
amples of this. Both products entered
the market with great success. Since
2004, Capsnap has been producing
water filling machinery in coopera-
tion with Mould & Matic Solutions.
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Capsnap Europe packs the future.
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distribution sites

benelux

b&s packaging ben smeets
handelsweg 6

nl-3771 mh barneveld

tel.: +31 342 491999

fax: +31 342 420772

e-mail: bspackaging.avl.bs@hetnet.nl

france

gramiger & partner
verpackungsmaterial erich gramiger
chaumontweg 132

ch-3095 spiegel bei bern

tel.: +4131974 1043

fax: +4131974 10 44

e-mail: erich.graemiger@graemiger-partner.ch

germany

alfred van langen
industrievertretungen
molkereiverpackungen
gartenstralle 16
d-32049 herford

tel.: +49 5221 86363
fax: +49 5221 830000

e-mail: AlfredvanLangen@teleos-web.de

armin pompl
industrievertretungen gmbh
pharmaprodukte
industriestralle 46

d-91233 neunkirchen a.s.

tel.: +49 9153 4465

fax: +49 9153 8745

e-mail: info@pompl-pharma.de

england

greiner packaging uk

alan fealey

brunel way, stroudwater business park
stonehouse, gloucestershire

uk-gl10 3sx

tel.: +44 1934 642606

fax: +44 1934 642606

e-mail: a.fealey@greiner-packaging.co.uk

www.greiner-gpi.com

ireland

philip hogan

frank hogan & sons packaging Itd
maple house

13, prospect road, glasnevin
irl-dublin 9

tel.:  +353 1 8303066

fax: +353 18303739

mobil: +353 872526945

e-mail: philip.hogan@hoganpac.com

israel

sanplast Itd

p.0.b. 1352

il-52113 ramat-gan
tel.: 4972 3 53 400 58
fax: +972 3 960 3630

lithuania

greiner vilnius uab

kirtimu 11

[i-2028 vilnius

tel.: +370 52 602 102

fax: +370 52 602 102

e-mail: irma.uosyte@centras.It

slovenia
termoplast d.o.o.
industrijska ulica 33
si-2345 bistrica ob dravi
tel.: +386 2 630 0360
fax: +386 2 630 0370
e-mail: info@termoplast.si

ukraine

greiner packaging ukraine

22-26, anri barbusa street, office 70
ua-03150 kyiv

tel.: +38 050 313 0857

fax: +38 044 269 9027

e-mail: sealanma@carrier.kiev.ua
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production sites

greiner packaging gmbh
greinerstralle 70

a-4550 kremsmiinster

tel.: +43 7583 7251-0

fax: +43 7583 6008

e-mail: office@greiner-gpi.com
www.greiner-gpi.com

greiner packaging gmbh

kavo by greiner packaging
landstrale 14

a-4552 wartberg

tel.: +43 7587 500-89011

fax: +43 7587 500-89050

e-mail: office.kavo@greiner-gpi.com

mould & matic solutions gmbh
ziehbergstrale 2

a-4563 micheldorf

tel.: +43 7582 61760-0

fax: +43 7582 61760-42

e-mail: office@mouldandmatic.com
www.mouldandmatic.com

capsnap europe packaging gmbh
greinerstralle 70

a-4550 kremsmdinster

tel.: +43 7583 90555

fax: +43 7583 6968

e-mail: office@capsnap.at
www.capsnhap.at

greiner packaging ag

rheinstrasse 6

ch-9444 diepoldsau

tel.: +41 71 7378300

fax: +41 717378320

e-mail: office.ch@greiner-gpi.com

greiner packaging slusovice s.r.o.
greinerova 54

cz-76315 slusovice

tel.: +420 57 7002511

fax: +420 57 7981015

e-mail: office.cz@greiner-gpi.com

greiner packaging s.r.o.

greinerova 216

cz-43533 louka u litvinova

tel.: +420 476 719 212

fax: +420 476 744 465

e-mail: office.litvinov@greiner-gpi.com

mould & matic solutions s.r.o0.
neubuz 27

cz-76315 slusovice

tel.: +420 57 7002511

fax: +420 57 7982089

e-mail: office.cz@greiner-gpi.com

greiner packaging sp.z o.o.

al. xx-lecia 54

pl-96515 teresin

tel.: +48 46 8613040

fax: +48 46 8613039

e-mail: office.pl@greiner-gpi.com

m&a folia sp.z o.0.

ul plantowa 16

pl-05825 grodzisk mazowiecki
tel.: +48 22 7243232

fax: +48 22 7243235

e-mail: mafolia@mafolia.pl
www.mafolia.pl

m&a folia sp.z o.0.

zaktad produkcji opakowan
ul gdynska 139

pl-62004 czerwonak

tel.: +48 61 8120903

fax: +48 61 8120580

greiner packaging s.r.l.

str. garii, nr. 14

ro-557260 selimbar, sibiu

tel.: +40 269 215810

fax: +40 269 215810

e-mail: office.ro@greiner-gpi.com

thrace greiner packaging s.r.l.

str. garii, nr. 14

ro-557260 selimbar, sibiu

tel.: +40 269 213762

fax: +40 269 213762

e-mail: office.ro@greiner-gpi.com

greiner packaging kft.

széchenyi ut 7

h-8111 seregélyes

tel.: +36 22 447322

fax: +36 22 575015

e-mail: office.hu@greiner-gpi.com

greiner packaging as

tammi tee 42

ee-76901 tabasalu, harjumaa
tel.: +372 603 1570

fax: +372 603 2391

e-mail: office.ee@greiner-gpi.com

watertek ambalaj san. vetic a.s.
eski izmit yolu lizeri

tepedren mevkii

tr-81474 istanbul — tuzla

tel.: 490216 3042188

fax: +90 216 3042199

e-mail: watertek@watertek.com.tr
www.watertek.com.tr

capsnap france sas

14, avenue lavoisier
f-64143 billere cedex
tel.: +33 559 401400
fax: +33 559 628011
e-mail: info@capsnap.fr

capsnap hellas s.a.

p.o. box 1301

ind. zone of ioannina — hellas
gr-45110 ioannina

tel.: +30 210 9875077

fax: +30 210 9875076

e-mail: capsnap@thraceplastics.gr

000 greiner aktiv
dobroselskaya 224

ru-600032 vladimir

tel.: +70 922 327340

fax: +70 922 306131

e-mail: valery@aktiv.vladinfo.ru

www.greiner-gpi.com
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